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Presentation 
 

Yasuda: This is Yasuda. Thank you very much for today. 

Before explaining the financial results for the first half of the current fiscal year in detail, this is my own 
perception as a review of the first half. The first half was slightly better than the forecast for the fiscal year 
that we announced at the beginning of the fiscal year. It has already been six and a half years since I became 
president and I intended to work out a series of measures to strengthen the Sangetsu Group's business over 
the past six and a half years. 

However, despite the implementation of these various measures, we were significantly affected by COVID-19. 
In terms of our consolidated financial results and the financial results of each segment, I wonder if we could 
not have achieved even better results in terms of absolute values. We also do not believe that we have a 
better financial performance when compared to other companies in the same industry. 

I am aware that measures to strengthen our business have not been sufficiently implemented. I recognize the 
need to steadily and promptly implement the measures to strengthen our business, which we have 
announced in our medium-term management plan. 

 

Next, I would like to explain the specific financial results. 

Sales were JPY69.54 billion, a decrease of 13.1% from the previous fiscal year. The most significant decrease 
was in the Overseas segment, which accounted for 22.3%. 
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Gross profit was JPY22.7 billion, a decrease of 14%. The Overseas segment accounted for 24.4% of the total, 
showing the greatest decline here as well. 

Selling, general and administrative (SG&A) expenses decreased by JPY1.69 billion or 7.8% to JPY20.16 billion. 
In the Overseas segment, SG&A expenses declined in line with the decrease in gross profit and the like, a 
decrease of JPY870 million or 19.8% compared with a decrease of JPY980 million in gross profit. As I will 
explain later, the significant reduction in depreciation of Koroseal in North America and other factors had an 
impact. 

Operating income decreased by JPY2 billion or 44% to JPY2.54 billion. 

Net income declined 45.7% to JPY1.97 billion. 

 

Looking at this over the long term, we had continued to increase sales for a long time since the fiscal year 
ended September 2009, but in the first half of this fiscal year, we experienced a decline in sales for the first 
time since the fiscal year ended September 2009. 

Gross profit had also increased since the fiscal year ended September 2007, but it declined sharply in this 
term. 
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I would like to explain a detailed view on each segment. 

Regarding the Interiors segment, in which Sangetsu's non-consolidated business is the main business, in the 
April to June quarter, in addition to the impact of COVID-19 that we have always stated, the decline in new 
housing starts had an impact from July last year though limited due to the time difference between 
construction starts and interior finish, and renovation work was avoided due to the fear of COVID-19 
contagion. As a result, sales declined. The impact of the outbreak of COVID-19 has been expanding since July. 

This resulted in a substantial decrease in operating income in the Interiors segment. In recent years; however, 
we have worked to improve our gross profit margin, centered on wallpaper, over the past two years or so. In 
addition to this, efforts to curb SG&A expenses in the first half of the fiscal year resulted in operating income 
exceeded the levels of FY2017 and the first half of FY2018 though significantly declining YoY. 

In the Exteriors segment, there were temporary demand prior to the consumption tax hike in the first half of 
the previous fiscal year, as well as recovery demand due to natural disasters and other factors. In addition to 
this, there was the impact of COVID-19 in the current fiscal year from July. Sales decreased 12.9% to JPY7.23 
billion, almost on a par with the results of JPY7.25 billion in the first half of FY2016 and JPY7.45 billion in the 
first half of FY2017. 
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As for Overseas, Koroseal in North America, including its subsidiary Metro, performed well until January, 
February, and March, but the impact of COVID-19 worsened from late March. 

Due to the significant amortization of goodwill and intangibles of Koroseal in the previous fiscal year, 
amortization of goodwill and the like became only a small amount. In addition, production costs decreased 
due to the new facility launched last fiscal year. In addition, production costs decreased due to the 
consolidation of two factories into one factory. We also reduced the number of employees in response to the 
impact of COVID-19. As a result, we were able to avoid a substantial increase in the operating loss. 

Our business in China is operated by Sangetsudo Shanghai and Goodrich China. Although January to March 
saw a substantial drop due to the impact of COVID-19, the situation has been recovering since April. As for 
Goodrich in Southeast Asia, the situation with Vietnam has improved since April. In Malaysia, the spread of 
the infection has not stopped, and in Singapore, overseas workers from Malaysia and other countries are in 
charge of construction, and sales continue to slump due to the shortage of these construction workers. 

We established Space Creation segment this fiscal year. In this regard, we have two businesses: FAIRTONE, 
which mainly carries out interior finishing, and the Space Creation Division, which is located within Sangetsu 
and is engaged in a non-residential renovation contracting business. 

FAIRTONE’s interior finish work business for new non-residential construction performed well, but the impact 
of a decline in renovation work from May onwards was evident. However, as I mentioned earlier, sales in the 
Space Creation segment increased. 

I will skip the income statement. 
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These figures are consolidated sales, net income, and operating income that I mentioned earlier. 

As I mentioned earlier, the non-consolidated operating income was higher than that for FY2017 and FY2018. 
On a consolidated basis, operating income, JPY2.54 billion was higher in the first half of FY2017 and the first 
half of FY2018 due to the strong performance on a non-consolidated basis. Similar results are reflected in 
consolidated net income. 
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On page 10, I would like to explain more detailed results of the segments. 

The Interior segment includes three products: wall materials, flooring materials, and fabrics. Sales for wall 
materials in the Interior segment were JPY26.75 billion, a decrease of 10.5% from the previous fiscal year. 
Sales of flooring materials decreased by 12.1% to JPY19.25 billion. Fabric sales decreased 12.6% to JPY3.6 
billion. As for the Interiors segment, operating income decreased 39.2% to JPY2.74 billion. 

Sales in the Exterior segment decreased 12.9% and operating income decreased 38.3%. 

As I mentioned earlier, the Overseas segment posted an operating loss of JPY400 million in the previous fiscal 
year after the amortization of goodwill and the like and it increased by JPY100 million to a loss of JPY500 
million in the current fiscal year. 

In the Space Creation segment, sales increased 33% to JPY2.2 billion. Operating income also rose 49.6% to 
JPY80 million. 
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I would like to explain each of the Interior segment in more detail, with wall materials first. 

It is the housing market which has the greatest impact on wall materials. Regarding new construction starts 
in the new housing market, which affect interior work, we believe that January to June of this year has an 
impact on our results from April to September. The floor area of housing starts from January to June was 
negative 12.2%. On the other hand, for the home renovation market, some institutions announced a 7.5% YoY 
decline in renovations from April to June. We believe there has been a larger contraction in the home 
renovation market than this. The decline in sales of renovation-related products, in which we are involved, 
suggests a larger decline. 

This is the total shipment volume of wall materials, and according to figures announced by an industry 
association, there was a 12.3% decrease in volume in the first half. Meanwhile, sales in our wall-material 
business declined 10.5% YoY. Prices have declined slightly. The result is that there was a slight decline in prices. 
In light of this result, 10.5% suggests that the decline was less than 10% on a volume basis. We believe that 
our market share has risen steadily. 
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Next, I would like to look at the situation of flooring materials. The construction situation of non-residential 
buildings most affects flooring materials. Trends in the floor area of non-residential buildings are shown in the 
green section. This figure excludes warehouses and factories. As I have explained, since FY2018, the floor area 
of buildings, excluding non-residential warehouses and factories, has been on a downward trend, and this 
trend has intensified even in April to September of this year. 

Meanwhile, an industry association announced a YoY comparison of shipment volumes of flooring materials, 
partly only for April to August, and these figures represents a substantial drop. In contrast, sales in our flooring 
business decreased 12.1% from the previous year's level. Including a slight decline in prices, we believe that 
the decline in our flooring materials was in line with that in the industry and in terms of volume. 
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Then, as the situation is for fabrics used in curtains and other applications, sales decreased 12.6%. There are 
reports that some curtain sales via the Internet and other channels, and ready-made curtains at mass 
merchandisers are expanding as people stay home or work from home. With respect to our ecommerce 
curtain business, which we began last year, sales have been growing, but sales of curtains on other regular 
channels have declined significantly. 

On the other hand, sales of non-curtain chair fabrics are expanding. 
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As I said a little earlier, we have stabilized the operation of a state-of-the-art facility of Koroseal in the US, 
which began operations last year. As a result, we are improving production costs for films and other items. In 
addition, by consolidating two factories into a single factory, various costs have been improved and reduced. 
This have become visible in the form of cost reductions. As for the scrap rate, which has been a major problem, 
traditionally the scrap rate was large, over 18%. This has improved to around 13%. The figure is still inadequate, 
and I think it is necessary to continue to improve the scrap rate further. 

In addition, precise and fine designs, as well as multicolor printing have become possible with state-of-the-art 
equipment. Accordingly, we plan to launch new products with multicolor printing next year, from the 
beginning of the year. In addition, there is the hospitality market, which has been one of Koroseal's areas of 
expertise. The hotel and accommodation market is the market that has been affected most by COVID-19. In 
this regard, we are currently strengthening sales in Healthcare market and educational business. 

In addition, a part of our efforts to expand sales of Sangetsu's products in the US, is Reatec, wood-patterned 
PVC films. When you put this on an item, it looks like an actual wood. In the US, demand for renovation of 
doors is increasing. Demand for renovations at low prices is rising and we are working to expand sales of 
Reatec to renovate doors, and sales of this product are expanding. 

In addition, we are selling Japan-made material-type wallpapers. We are preparing to expand in this area, and 
plan to launch them at the beginning of next year. 
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In addition, as I explained a little bit about the improvement in costs, as for the Overseas segment as a whole, 
SG&A expenses decreased by JPY870 million. 

Of this amount, JPY350 million was the decrease in amortization of Koroseal’s goodwill and the like, which 
accounted for a large portion. The remaining JPY520 million was a reduction in normal SG&A expenses. In this 
respect, the reduction the number of employees at Koroseal and measures such as the reduction of bonuses 
contributed greatly. Together with its subsidiary Metro, we have reduced the number of employees by 85, 
from 556 from the end of last year to 471 as at the end of September. Of these, the number of factory workers 
and customer-service employees declined significantly. As for sales personnel, sales activities are the core of 
Koroseal and Metro. As it is their mainstay function, we limited the reduction to a slight level. 
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Meanwhile, our Southeast Asia and China businesses have also been affected by COVID-19, and we are 
reducing the number of employees in Southeast Asia and China in order to create a more effective 
management structure. 

It is not possible to take the form of layoff as in the US, so it will take time. In Singapore, we have reduced the 
number of employees from 116 at the beginning of the period to 108 currently, and we plan to reduce to 96 
over the next year. 

In Malaysia, we had four bases: Kota Kinabalu and Johor Bahru, as well as Kuala Lumpur and Puting. Of these, 
we have closed two of our bases in Kota Kinabalu and Johor Bahru and are working to reduce the number of 
employees. 

In this way, in both the US and Southeast Asia, we are lowering our break-even point. 

Meanwhile, we are strengthening our presence in the market. We currently have two Chinese companies, 
Goodrich China and Sangetsudo Shanghai and we are currently working to integrate them in January to March 
next year. Accordingly, we plan to reduce the number of employees. Meanwhile, in Vietnam, Sangetsu 
Goodrich Vietnam commenced operations in April. In Thailand, we had previously operated through a 49% 
subsidiary. However, we established a 100% subsidiary, Sangetsu Goodrich Thailand, which commenced 
operations in November. The previous 49% subsidiary is scheduled to be transferred to a local partner. 
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I would like to explain our consolidated cash flows. 

At the beginning of the fiscal year or at the end of the previous fiscal year, we had cash and cash equivalents 
of JPY36.81 billion. Net cash was JPY16.34 billion, and cash flow from operating activities was an inflow of 
JPY5.01 billion in the first half of the fiscal year under review. Cash decreased by JPY2.44 billion due to 
investing activities. Meanwhile, we borrowed JPY7 billion in May as it became possible to borrow money at 
low interest rates, resulting in net cash provided by financing activities of JPY4.7 billion. 

Consequently, the balance of cash equivalents was JPY37.15 billion and net cash was JPY18.97 billion at the 
end of September. In the past, we held JPY20 to JPY25 billion as cash and cash equivalents. I have mentioned 
keeping the net cash positive, but the balance has increased significantly compared to this. We will be 
repaying a large amount of just under JPY12 billion at the end of December. We recognize that this is within 
an appropriate range considering the need for cash thereafter. 
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Finally, Cash Conversion Cycle increased by a little less than 3 days compared to the end of September of the 
previous year. This was affected significantly by the inventory turnover, which increased just under six days. 

With regard to inventories, we reduced the amount of purchases in order to reduce inventories amid a rapid 
decrease in sales, but this did not lead to a sufficient decrease in inventories, resulting in a slight increase in 
inventories. In contrast, although the total purchase amount, which is the denominator, decreased slightly, it 
did not decrease significantly, resulting in an increase of six days. 
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Next, I would like to briefly explain the impact of COVID-19, its impact in the first half, and its outlook for the 
future. 

As our activities in the first half of the fiscal year, we have about a 50% share of the market for interior 
materials in Japan, including wallpaper and flooring materials. Interior materials are used in all the final stages 
of construction. If they do not reach on-time, the building will not be habitable or be able to be used, even if 
it is completed. Our first priority has been to receive orders even in the face of the impact of COVID-19, and 
to maintain a system for nationwide shipments without delay. 

However, the interior industry is a very conservative industry and direct face-to-face negotiations are 
fundamental. While direct negotiations are difficult, we have worked to maintain sales activities and other 
activities more than in the past by going online, using the web. At the peak, 70% of employees worked from 
home via teleworking, we must admit that our business activities have been affected. 
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Amid this situation, as for the impact on the housing-related business, I would like you to see the situation of 
the custom-built houses first, and this is simple average of the preliminary order values for custom-built 
houses that eight major house builders have announced. 

As you can see, orders fell sharply in from March onward, in March, April, and May, but have been on a 
recovery trend since June, with orders from August exceeding the previous year's level. Although it was 
slightly weaker in October due to the strong performance in and August to September, it has been favorable 
since August. However, considering the time lag between orders for custom-built homes and the actual 
interior construction, we expect that the effects of orders for custom-built homes from August onward will 
be seen in interior delivery from March next year onward. 
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Meanwhile, this is the average values of orders for housing for sale, announced by four house builders and 
two major builders. 

Although the figures for four house builders are similar to those for custom-built houses, orders for the two 
builders fell in May, but from June onward they have exceeded the previous year's figures. The results were 
favorable in August, September, and October. We believe that orders for houses for sale in August, September 
and October will affect the delivery of interiors from January to April next year. 
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Meanwhile, as for renovation, these are the results of a questionnaire survey with renovation companies 
conducted by a foundation from the end of August to the beginning of September. Although renovation work 
has increased due to working from home, we feel that [Inaudible] renovation is recovering. When we look at 
the shipments of products used in renovation in which we are involved, we feel that renovation is recovering. 
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Next, regarding non-residential, these are the YoY changes of sales in the construction business announced 
by four major general contractors in the non-residential market.  

Here, we are seeing declines in the first and second quarters of this year, but we believe that the decline in 
the floor area of new non-residential construction starts from each country, rather than the impact of COVID-
19, is manifesting itself in sales in this way. As for non-residential, we do not expect to see an early recovery. 
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Considering all these together, this graph shows our forecast for the trend in sales in the future. 

This is not just a forecast for our sales, but for the market scenario. The blue line shows trends during the 
global financial crisis after Lehman Brothers’ bankruptcy. In our case, the first and second half of the business 
are of the second-half fluctuation type, so the first half and the second half of the fiscal year were compared 
with the first half and the second half, respectively, for the trend during the global financial crisis after Lehman 
Brothers’ bankruptcy as well. Although the global financial crisis occurred on September 15, 2008, the impact 
of the global financial crisis materialized in the second half of FY2008. It shows how much the second half of 
FY2008 fell compared to the second half of FY2007. 

In the first half of FY2009, there was an even greater decline than in the second half of FY2008. However, we 
have compared it to the first half of FY2008. The second half of FY2007 and the first half of FY2008 are the 
basis of this comparison. 

As you can see, during the period of the global financial crisis, sales fell to 88% in the second half of FY2009, 
the largest decline in the second half. In Sangetsu's non-consolidated sales results, [Inaudible] is expected to 
decrease 10.8% in the Interior segment, but it is expected to recover compared to the first half of the fiscal 
year. Looking ahead, if we divide these forecasts into four categories: new construction and renovation for 
home and new construction and renovation for non-residential, we believe that the figures for the first half 
of FY2020 will exceed that for the first half of FY2019 at the earliest. If it takes more time, we expect the 
figures will exceed those for the first half of FY2019 in the first half of FY2023. 

However, as I mentioned earlier, this is based on the course of the market. We are taking various measures 
in the area of interior materials. We are taking measures to expand our market share and increase sales of 
our products. In addition, we will continue to implement measures to improve the gross profit margin. We 
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are now preparing to do so. Through these means, we would like to produce results that exceed those shown 
in this orange graph, both in terms of sales and profits. 

 

For Overseas, in the US, an index called Architecture Billings Index has been announced. As in the case of 
conventional indexes, when it exceeds 50%, related parties recognize that building activity is active. They 
recognize that it is shrinking when it is 50% or less. This is an indicator of the outlook for this building activity 
in nine to twelve months. 

Until February of this year, the figure had been over 50%, but in March, it fell sharply to 33.3%. Then, it was 
40% from June onward. [Inaudible]. As COVID-19 is again spreading, we will keep an eye on the future figures. 
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Meanwhile, these are actual sales results of our overseas subsidiaries. We consolidate the results of our 
overseas subsidiaries three month ago. In other words, the figures for overseas subsidiaries for the January 
to March period are consolidated to April to June. The results for the July to September period [Inaudible] July 
to September period recovered to a 25% decrease. In China, in July to September, we surpassed 100% of the 
previous year, but we do not expect [Inaudible] in the Chinese market. 
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Based on the recognition of the status as described above, we have changed the full-year forecasts. 

As we have already announced, we have changed the initial plan of JPY135 billion for sales to JPY140 billion. 
Operating income of JPY4.2 billion to JPY5.4 billion. We also revised the profit attributable to owners of parent 
from JPY2.3 billion to JPY3.5 billion. 
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I would like for you to see a breakdown of this by segment. In the Interior segment, a 11.5% decrease, while 
the sales in the first half that were JPY52.87 billion, decreasing 12.5% from a year earlier. 

For the Overseas segment, JPY 6.7 billion, with respect to the sales in the first half that fell 22.3% to JPY7.79 
billion. We expect a 31.4% decrease, a larger decrease than in the first half of the fiscal year. This is most 
affected from Koroseal in the US and Metro in Canada, which have the largest sales in the Overseas segment. 
These two companies were roughly the same as the previous year in January and March, but for the three 
months of the October-December period, we believe that the decline will be naturally larger than in the 
January-March period. Based on this, we expect that the decline in the second half will be larger than that in 
the first half. This is the outlook for the full fiscal year. 
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Lastly, I would like to explain our capital policy and shareholder returns. 

According to the medium-term management plan, D.C. 2020, announced in May, our capital policy is as 
follows. To maintain shareholders' equity within the range of JPY90 billion to JPY95 billion. Achieve a total 
return ratio of almost 100% on a three-year total basis. With regard to acquisition of own shares and dividends, 
we will decide on a case-by-case basis while assessing the impact COVID-19 on the business results, under the 
basic policy of stable dividend increase. 

In terms of shareholders' equity, the amount of JPY93.9 billion at the end of September was close to JPY95 
billion. Regarding dividends, we announced a total annual dividend of JPY58 per share, with an interim 
dividend of JPY29 per share and a year-end dividend of JPY29 per share when we announced our financial 
results for the first quarter. As a result, we will increase dividends for the seventh consecutive fiscal year. 
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As described above, we will finally pay JPY1.75 billion as the base amount for total shareholder returns as of 
the end of September. On June 30, we cancelled 600,000 shares of treasury stock, bringing the total number 
of issued shares after the cancellation to 61,150,000 shares. 

That is all for my presentation about the financial results for the first half and the outlook for the full fiscal 
year. 
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Question & Answer 

 

Shirato: Then, we will start a question-and-answer session. I will read out the questions we have received 
from question-and-answer during the course of the presentation. 

In May, you announced a new medium-term management plan. Here, the quantitative targets for the fiscal 
year ending March 2023 are set as JPY172 billion for sales and as JPY12 billion for operating income. Do you 
have revisions to the plan based on the current status of COVID-19? 

Yasuda: Yes, I will answer. The medium-term management plan calls for consolidated net sales of JPY172 
billion and operating income of JPY12 billion as the targets for the final year of the plan, FY2022. Of these, the 
major portion is accounted for by Sangetsu's non-consolidated business, the Interior segment. 

As a result, we have set JPY127 billion for sales and JPY10.5 billion for operating income. The figure for the 
previous fiscal year was JPY122.1 billion, so JPY127 billion represents a sales increase of JPY5 billion. Operating 
income was JPY9.25 billion in the previous fiscal year, so JPY10.5 billion calls for an increase of JPY1.25 billion. 

Regarding this, as I mentioned earlier, the general market environment has been slow to recover and the 
impact from COVID-19 is delayed. In addition, the overall state of the economy will have a significant impact. 
As I mentioned earlier, we are expanding our market share, particularly in wallpaper and flooring materials. 
To this end, we are currently preparing a variety of measures, including the aspects of product, sales, and 
delivery. By implementing these measures, we believe it is fully possible to raise sales to nearly JPY127 billion. 

Meanwhile, we will improve operating income in other areas. By doing so, we intend to increase operating 
income. I mentioned earlier sales that are close to JPY127 billion. In light of the current situation, we would 
like to move forward with a bigger goal of steadily achieving operating income rather than steadily achieving 
sales. 

In addition, the Overseas Segment will have a major impact. The results for the previous fiscal year were an 
operating loss of JPY930 million in the Overseas segment. Under the current medium-term management plan, 
we aim to bring this to operating loss of JPY400 million. In other words, we plan to improve operating income 
by around JPY1.3 billion. Of these 1.3 billion improvements, in Koroseal, amortization of goodwill and 
intangibles has decreased to a small amount, compared with JPY700 million in the previous fiscal year. 
Including this decrease in amortization, which was close to JPY700 million, an improvement of JPY1.3 billion 
in profit is sufficiently possible by reduction in production costs, streamlining, and other cost reductions such 
as selling, general and administrative expenses as I explained earlier, as well as expansion of sales. 

As described above, we intend to firmly maintain our consolidated sales target of JPY172 billion and operating 
income target of JPY12 billion announced in May of this year. 

Shirato: Then, Mr./Ms. Yoshimura, please. 

Yoshimura: My name is Yoshimura from Sumitomo Mitsui DS Asset. Thank you in advance. Let me ask you 
two questions. 

The first issue is your plan for the current fiscal year. Since there is a large gap between ordinary income and 
net income, it seems that some extraordinary losses are included. If so, what kind of expenses are you 
expecting? For example, will there be restructuring-related expenses overseas? Or will there be something 
else coming from Japan? I would like to ask about this first point. Thank you very much. 
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Yasuda: I will answer this question first. As you said, we expect some extraordinary losses during this period. 
However, in this regard, these extraordinary losses will not be related to overseas operations. We currently 
believe that we will be able to [Inaudible] any further extraordinary losses or impairments Overseas. However, 
we expect extraordinary losses from some new projects in Japan that may result in extraordinary losses, 
although it is not certain whether the new projects will be executed by the end of March. This is also 
[Inaudible] between ordinary income and net income. 

Yoshimura: I see. Thank you very much. 

For the second point, please tell us your thoughts for next term and beyond. I would like to ask what kind of 
story you can draw when you look after next period or after COVID-19. For example, in the next fiscal year, I 
think that demand will rebound from the decline this year due to COVID-19. Please tell us what measures you 
will take to grow in addition to that. For example, you have found some new business opportunity amid the 
COVID-19 crisis. Or some issues are becoming apparent due to the outbreak and you would like to make 
efforts to improve them. Please tell us about measures for the next fiscal year and beyond. 

Yasuda: Our work involves very steady efforts. In terms of this new business opportunity, we are thinking of 
sales via ecommerce, for curtain and the like, but we do not expect this to grow in a manner that will have an 
extremely large impact on sales and profits. For curtains, we are currently preparing to expand not only 
ecommerce but also retail channels for e small and medium-sized end users, but we do not envision a picture 
that this will significantly contribute to earnings. 

The Interior materials business in Japan, including wallpaper and flooring materials, will still be the business 
that will have an immediate and major impact. In order to expand the volume and market share in this area, 
we will improve our products, strengthen our sales capabilities, and strengthen our delivery capabilities. We 
believe it is important to further enhance our strength other than the price by these efforts. 

Operating income for interior materials has steadily risen over the past six or seven years. Again, our position 
is strong. Delivery services, finishing services, et cetera, for which our functions are strong. And by using the 
attractiveness of our sample books, we will increase our profit by expanding volume and sales. We believe 
that this is our best path for improving profitability. 

Yoshimura: I see. Thank you very much. 

Shirato: Thank you very much. Are there any other questions? 

There seems to be no more questions, so we will conclude the financial results briefing now. I am very sorry 
that there was a disturbance in the sound during the session. Video recording of today’s briefing will also be 
posted an archive on our website in at a later date. I hope you will check it over there later. 

Thank you very much for participating in our web briefing today. 

Yasuda: Thank you very much. 

[END] 

______________ 

Document Notes 

1. Portions of the document where the audio is unclear are marked with [Inaudible]. 
2. Portions of the document where the audio is obscured by technical difficulty are marked with [TD]. 
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3. This document has been translated by SCRIPTS Asia.  
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Disclaimer 

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this 
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide 
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia 
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not 
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia 
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the 
information contained in this event transcript. This event transcript is published solely for information 
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an 
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal. 

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies 
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results 
may differ materially from those stated in any forward-looking statement based on a number of important 
factors and risks, which are more specifically identified in the applicable company’s most recent public 
securities filings. Although the companies may indicate and believe that the assumptions underlying the 
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or 
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized. 
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TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY 
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT 
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE 
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER 
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND 
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF 
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE 
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT. 

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified, 
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the 
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or 
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